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Welcome to Taranaki Trends for WINTER 2016

Taranaki Trends

Stuart Trundle
Chief Executive
Venture Taranaki

There’s no doubt that Taranaki’s economy is feeling the impact of lower global dairy and oil commodity prices. At an economic level challenges 
can be confronted through innovation and diversification, and continued investment in our most important asset: our people. 

The indicators covered in this edition of Taranaki Trends tell a story of a region holding its own. Our visitor numbers for January reflect some 
of the strongest growth rates in the country, reflecting product development activity undertaken over the past year. A growing understanding of 
the potential that tourism can bring our region has seen major inroads made in terms of infrastructure, businesses, and export-ready product. 

We are seeing net migration growth across all our districts. Retail is tracking steadily, as are business numbers and employment, though 
maintaining a smart and capable workforce, ready for when dairying and oil and gas prices improve, is emerging as a significant issue for the 
region. 

In this edition we’ve taken a look at how the region’s young Māori will shape Taranaki’s future: it is projected that by 2023, 32 percent of 
Taranaki Māori will be aged under 15 years, compared to 20 percent of the Taranaki population generally. Strategic consideration must be 
given now to how we can support and enable this future power base. 

Taranaki is not out of the proverbial woods yet. A focus on innovating and diversifying sectors, markets and products and services must 
permeate all levels of our regional economy – from small businesses to multinationals, startups to government agencies, leaders to new 
recruits. 

Your link to the region’s development agency,  Venture Taranaki, has never been more important. If you need help with business, innovation or 
diversification it’s time to get in touch with our experienced team of advisors. 

Winter Edition 2016: This edition of Taranaki Trends is published in April 2016 and remains current until September 2016
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About Venture Taranaki

As Taranaki’s Regional Development Agency, we’re committed to helping Taranaki grow.
That’s why we’re interested in helping to make your business a success.
If you need advice and assistance or access to information and knowledge to support your business aspiration, we offer a single point of contact to provide the help you require.

If you are:
•  Thinking of starting up a business
•  Considering relocating or investing in Taranaki
•  Trying to grow your business, or if your business is going through changes

We have a range of products and services to meet your business needs, and best of all, most of them are free! 
Information is available on-line at www.business.taranaki.info or call us:

Venture Taranaki
9 Robe Street
PO Box 670 
New Plymouth

Telephone (06) 759 5150
Email: info@taranaki.info
Facebook: TaranakiNZ
Twitter: @Taranaki_NZ

An initiative of
   

Disclaimer:
Venture Taranaki’s services and opinions are of a general nature and should be used as a guide only. They are not a substitute for commercial judgment or independent professional advice which should be 
obtained prior to any business matter. While every effort has been made to ensure that the information, opinions and forecasts provided are accurate and reliable, Venture Taranaki shall not be liable for any adverse 
consequences of decisions made in reliance of any report provided in this publication.
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Economic Summary

	 taranaki gdp

	 up 6.3% relative to 2010, now at $8.8 Billion.

	 EMPLOYEE NUMBERS 
	 IN TARANAKI

	 annual change for 2015 relative to 2014.

	 Number of businesses in 		
	 Taranaki

	 our annual change 2015 relative to 2014.

	 Births in the region for the 		
	 year ending DECEMBER 2015

	 relative to the previous 12 month period.

	 Deaths for the year ending 		
	 December 2015

	 relative to 2014.

	 Natural increase in 
	 population 
	 (births less deaths) 
	 for year ending December 
	 2015

	 compared to previous 12 months.

	A rrivals due to long-term  
	 permanent international 
	 migration

	 year ending December 2015 relative to previous 
	 12 months.

	 Average house valuations for 
	Decembe r 2015 relative to 
	 December 2014 

	 in the New Plymouth, Stratford and South Taranaki 
	 Districts.

	 Retail sales for the six 		
	 MONTHS Ending DECEMBER 2015

	 relative to the same period in 2014.

	 Taranaki’s unemployment 		
	 rate has improved

	 for the year to December 2015, and is less than the 
	 New Zealand average.

	 Number of guest nights 
	by  visitors staying in 
	comme rcial accommodation 
	ou tlets within Taranaki for 
	 year ending DECEMBER 2015 

	 relative to 2014.

	 Home affordability within 		
	 TARANAKI

	 relative to same period 12 months prior.

	 Value of construction 
	co nsents for year ending 
	 December 2015

	 relative to previous 12 month period.

	 Departures of Taranaki 
	 people to overseas locations 
	o n a permanent, long-term 
	 basis

	 relative to previous 12 month period.

	 Number of passenger 
	mo vements through the New 
	Plymou th airport for year 
	 ending December 2015

	 relative to previous 12 month period.
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Regional Gross Domestic Product (Regional GDP) 

Regional gross domestic product (GDP) is a 

geographic breakdown
 of national-level GDP, which is New Zealand’s official measure of  

economic activity
the GDP of each region adds up to the national GDP total.

 

•• Taranaki GDP: $8.8 billion for the Year ended 
March 2015

•• 3.6% of New Zealand’s GDP

•• increased by 6.3% relative to 2010

•• has the highest GDP per capita ($75,941), followed 
by Wellington ($65,974) and Auckland ($56,997). 

GDP Per Capita $TARANAKI's GDP:
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MANAWATU-
WHANGANUI

$8.8
billion

Taranaki gdp

3.6 
NZ GDP

%

$75,941
per capita

$241.2
billion

NZ GDP

GDP Value $ (Billion)

Change in GDP, 2010 - 2015 (%)
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The Economy

The main reason for the 
reduction in CPI 

for the December 2015 
quarter was due to 

the decline in petrol 
prices and seasonally 

lower vegetable prices.

Price increases 
occurred in 

international airfares, 
newly built houses and 

rentals for housing.

december 2015 quarter

-0.5%
ANNUAL CHANGE 

0.1%

Consumer Price Index (CPI) – New Zealand

CPI Quarterly Change
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Taranaki Economic Outlook

New Zealand Economic Conditions – Next 12 months

1,000 Taranaki businesses were 
surveyed in November 2015 regarding the 

state of the New Zealand economy and 
trading conditions for the next 12 months.

•	 28% anticipated improvement 

•	 54% anticipated the status quo will prevail

•	 16% predicted deterioration 

•	 2% were unsure 

The outcome reflected a possible glimmer of anticipated 
improvement in the next 12 months after tighter trading and 
employment conditions experienced in 2015. 

Airport Movements

There were over 342,000 passenger movements 
through the New Plymouth airport during 2015.  

Numbers were down slightly on the previous year 
(-0.4%), which is understandable given the tighter 

economic climate. 

Airport Passenger Movements - % Growth on Previous Year 
- YEAR ENDING December
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Business & Employment

Number of Businesses in Taranaki = 15,153      
Employee count in Taranaki = 50,960 

Relative to the national average, 
Taranaki has a much higher 

percentage of people working in agriculture, 
manufacturing and the oil/gas industry.

  New Zealand      Taranaki

Taranaki v NZ Employment composition 2015

Although large businesses (employing 100+ people) comprise only 0.4% 
of Taranaki’s business base, they provide jobs for 27.3%  

of our regional employees.

% Businesses in taranaki by size (employees)

% of taranaki employment within business by size
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Within Taranaki, there are distinct differences in employment 
between the three districts. There is a much higher proportion of 

people who work in manufacturing in South Taranaki  
than there are in the New Plymouth and Stratford districts.

Employment composition within Taranaki’s Districts 2015

More people in New Plymouth work within the oil and gas industry
than other parts of the region; and in Stratford, there are proportionately

higher levels of people working in agriculture and retailing.
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Labour force

Unemployment Rate - Regional Comparisons - Annual To December 2015

Quarterly unemployment Rate participation rate

Taranaki’s annual unemployment rate 
for the last 12 months (and December quarter) 
is lower than the national average and many 

regional counterparts.

TARANAKI

5.6%
NEW ZEALAND

5.8%

However Taranaki’s labour force 
participation rate has also declined.
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2016 Employment Forecasts

Employment growth 2016-2019 in Taranaki, based on the 
MBIE analysis, is anticipated to be 2.3%.

The Ministry of Business Innovation & Employment (MBIE) has 
released employment forecasts for 2016-2019.

These forecasts will inform the Ministry’s recommendations 
relating to immigration priorities and tertiary education and 

industry training over the next two-three years.
The report indicates that NATIONALLY, between 2016 and 2019 

employment is forecast to 
increase BY 148,300 

This analysis excludes job opportunities that will arise  
as workers retire. 

strong growth is expected 
in the construction and utility industries, along with the 

hospitality, wholesale and retail trade and business services.

Employment growth by region 2016 - 2019 %

FORECAST numbers in employment growth by region 2016-2019 (000's)

FORECAST NEW ZEALAND employment growth by industry - 2016 - 2019 (000's)
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Natural Population Increase

natural population increase (births - deaths) year ending December

The natural population increase that 
occurred in Taranaki during 2015 was due to the 

number of births exceeding the number of deaths. 
Furthermore Taranaki’s rate of growth in births 

was higher than the national average for the year 
ending 2015. However, the region also recorded an 

increase in deaths over the previous 12 months, 
which was higher than the national average.

TARANAKI

6.7%

An
nu
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20

14
-2015 (DECEMBER)

There were 1,609 births in Taranaki during 
2015 and 1,010 deaths, resulting in a natural 

population increase of 599 people. This increase 
in births occurred in all three of Taranaki’s 

Districts.

NEW ZEALAND 

6.6%

TARANAKI 

4.9%

Annual change in deaths  2014-2015 (DECEM
BER)

NEW ZEALAND 

1.8%
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Maori Population Projections

MĀori iN Taranaki - 2013*

Population Projections for 2023 - Taranaki % by age   Māori       AllMāori will play an 
increasingly important role 

in the future of Taranaki, 
especially our workforce.

Māori in Taranaki
1 in 3 Māori in Taranaki are currently under 15 years of age,

ONE in NINETEEN are aged 65 years and over. 

Taranaki – Total people
ONE in FIVE people in Taranaki are currently aged under 

FIFTEEN years,
ONE in SIX are aged 65 years and over

By 2023, almost 60% of Māori in Taranaki 
are anticipated to be aged  

15-64 years, thus a critical component 
of the region’s workforce. Furthermore, 

almost another third will be under  
15 years, hence access to, and 

planning for education 
and other opportunities 

will be important.

*2013 Census
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 Taranaki

Migration

INTERNATIONAL LONG TERM ARRIVALS ANNUAL TO DECEMBER

International Long Term Departures Annual to December 

Net Change - International Migration for 12 months To December 2015

There was a net gain of 

413 people for Taranaki 
in 2015, due to international arrivals 
to the region exceeding international 

departures in all the Districts. 
Of NOTE, South Taranaki turned a net 
loss recorded in 2014 into a net gain 

of 63 people for 2015.

 Taranaki

New Plymouth District Stratford District South Taranaki Taranaki Total
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net migration taranaki 2000 - 2015 (year ending dec)

2015 Taranaki net migration by age - year ending December

Taranaki Net Migration 20 - 24 Year Olds for 2002 - 2015

Taranaki experienced a net gain in migration 
in all age brackets with the exception of 
the 15-19 and 20-24 age brackets. this may 
be due to people leaving the region to gain 
international work experience, study, visit 
countries of interest or extend life skills.

The net migration loss of 20-24 year old 
people from the Taranaki region has declined 

in recent years, to the
extent that in 2015 it WAS the lowest for 

well over a decade.
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About Two Places

age composition 2013

  Barrett      Frankleigh

Barrett
Frankleigh

2,094
Population

831 
Population

Barrett and Frankleigh are two 
areas* within the New Plymouth city which are 
located in relatively close proximity, yet they 

have distinct differences in their demographic 
composition. Barrett is proving an 

attractive locality 
for an older generation of residents. Whereas 
Frankleigh has more households with working 

or self-employed people, with families.

*area units as defined by Statistics NZ

BARRETT

29.2%
FRANKLEIGH

18.8%

Age proportion over 65 years
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YEARS AT RESIDENCE FAMILY COMPOSITION   Barrett      Frankleigh  Barrett      Frankleigh

Years at residence 
55% of people living in the Barrett area have 

lived in their current residence for less 
than 5 years. 

as opposed to 36% in Frankleigh. 
Significant expansion in retirement housing 
has occurred within the Barrett boundaries 
in recent years, influencing the demographic 

and relocation composition.  

source of income   Barrett      Frankleigh

.
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Average value of a house

Average value of a house DECEMBER 2015

House values Percentage change in value between 
DECEMBER 2014 and DECEMBER 2015

Ne
w

 Z
ea

la
nd

Au
ck

la
nd

 C
ity

Na
pi

er
 C

ity

Ne
w

 P
ly

m
ou

th
 D

is
tr

ic
t

St
ra

tfo
rd

So
ut

h 
Ta

ra
na

ki

W
ha

ng
an

ui

Pa
lm

er
st

on
 N

or
th

 C
ity

M
an

aw
at

u 
Di

st
ric

t

Se
lw

yn
 D

is
tr

ic
t

Cl
ut

ha

The average house valuation in Stratford at $209,578 is higher than the 
South Taranaki District ($188,235) and Whanganui ($189,161).   

Auckland City house valuations are now on average over $1m with the 
December 2015 valuation up 21% from the same time 12 months ago.

House valuations have 
continued to increase 
in the Taranaki region, 
particularly within the  
New Plymouth District 

(up 4.1% from a year prior).

14.2%

20.7%

4.8% 4.1% 4%

1.3%

3.7% 4.2% 4.5%
2.7%

-1%

Pe
rc
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t 

(%
)
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% CHANGE IN HOME AFFORDABILIITY IN THE LAST 12 MONTHS

Home Affordability

Taranaki is the third most attractive region in 
the country in terms of home affordability.

In the last 12 months Taranaki’s home affordability has improved by 11.5%. This was greater than the national 
trend where New Zealand’s average home affordability index improved by 8.7%. Annual improvements were experienced in all regions 

except for Auckland and Otago. Despite increasing house valuations in some regions, 

lower interest rates and wage improvements 
were underlying reasons for affordability improvements. Auckland remains the least affordable place in the country. 

In the September 2015 quarter, Taranaki’s home affordability declined slightly (0.8%) as it did in many regions. The signals are mixed 
concerning anticipated home affordability trends for 2016.

HOME AFFORDABILITY REGIONAL RANKING (NOVEMBER 2015)
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Rentals

No
rth

 S
ho

re

Au
ck

la
nd

M
an

uk
au

W
ai

ta
ke

re

W
el

lin
gt

on

Pa
pa

ku
ra

Ch
ris

tc
hu

rc
h

Ta
ur

an
ga

Po
rir

ua

Ka
pi

ti

Ha
m

ilt
on

Ne
w

 P
lym

ou
th

Lo
w

er
 H

ut
t

Ne
ls

on

W
ha

ng
ar

ei

Na
pi

er

Du
ne

di
n

Ha
st

in
gs

 

Up
pe

r H
ut

t

Pa
lm

er
st

on
 N

or
th

Ro
to

ru
a

Gi
sb

or
ne

In
ve

rc
ar

gi
ll

W
ha

ng
an

ui

MEDIAN WEEKLY RENTAL ($) FEBRUARY 2016

$380
MEDIAN RENT

NEW ZEALAND

$350
MEDIAN RENT

NEW PLYMOUTH

4.1%
ANNUAL PERCENTAGE CHANGE

NEW ZEALAND

13%
ANNUAL PERCENTAGE CHANGE 

NEW PLYMOUTH

annual percentage change in weekly rent

median rent february 2016

New Plymouth’s 
Average weekly rental is 

$350 per week 
Which is less than the 

New Zealand 
Average of 

$380 per week.   
Rentals have increased in New Plymouth 

in the past year (13%) which is higher than 
the national average (4.1%).  

Survey authors, Massey University, have 
pointed out the largest percentage 

increases in market rents have 
predominantly occurred outside Auckland, 
suggesting this may be due to Aucklanders 
moving to other localities in the country 
with consequential impacts to rentals in 

those regional areas.
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Construction Activity

Taranaki Districts: Total value of building consents (new and altered) for 
the 12 months ending December 2015

$42,862,518
15%
South Taranaki District

$11,247,965
4%
Stratford District

$229,356,246
81%
New Plymouth District

Percentage change in value of total building consents 
Year ending December 2015 relative to 2014 

Taranaki Region - Value of Buildings Consents ($) Year ending December 

in Taranaki there were  
$283.5 million of building 

consents approved For the 
year ending December 2015.

The value of building consents decreased by 12.5% in Taranaki 
in 2015 relative to the 12 months ending 2014, predominantly 
due to declines in Stratford and South Taranaki. These declines 
are a reflection of a ‘return to normal’ level of consenting after 

several major non-routine commercial expansions created a higher 
fluctuation in 2014 within these districts.
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Primary Industry Special Focus: Honey

NZ Exports (tonnes) - Honey NZ Exports $m - Honey 

The production and export of honey is a 
growth industry for New Zealand, primarily 

due to increasing international consumer 
demand and the premium prices paid for 
mānuka honey and its associated health 

and medical products.
Exports of honey (by tonnage) are 27% higher now relative 

to five years ago. However the value of exports ($) have 
grown even more during this period - by 128%.

Year Ending JuneYear Ending June
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Although statistics are not available at a Taranaki level, there has been 
increased utilisation 

of our rural land for the placement of 

hives for honey 
and associated products, as well as increased 

investment. 
The following information highlights Taranaki’s location within the 

central/lower North Island zone which accounts for almost one-
third of New Zealand’s honey production and circa one quarter of the 

nation’s registered apiaries and hives.

% Analysis by District hives, apiaries Production 

23%
Of Hives

31%
Of New Zealand's Honey 

Production

23%
Of Apiaries

Source: MPI and Statistics NZ



P A G E  2 2 T A R A N A K I  T R E N D S  W I N T E R  2 0 1 6

Retail Sales

Retail Spend in Taranaki July - December 2015 

% share of $ Spend by district

16.7%
South Taranaki District

8.1%
Stratford District

75.3%
New Plymouth District

TARANAKI - CHANGE IN SPEND RELATIVE TO SAME TIME LAST YEAR (%)For the half-year ending December 2015, $582m 
was spent at retail merchants in Taranaki. 

Spending within Taranaki is up slightly (0.1%) for the half-year, relative to the 
same period in 2014, although growth was less than the New Zealand average 
of 6.3%. Much of the increase in Taranaki was due to a boost in visitor spend 

during December.

Strongest retail growth was recorded in the 
New Plymouth District with a 0.7% gain.

Although retail expenditure remained virtually unchanged in Taranaki, the number 
of retail transactions increased by 6.2% relative to the same period in 2014. 
However people spent less per transaction. New Plymouth District attracted the 
highest average transaction value within Taranaki at $45.22 but also recorded the 

biggest decline in transaction value of the three Districts (- 7.2%). 
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PERCENTAGE CHANGE IN RETAIL SPEND RELATIVE TO SAME TIME LAST YEARPERCENTAGE CHANGE IN NUMBER OF TRANSACTIONS RELATIVE TO 
SAME 6 MONTH PERIOD LAST YEAR

% Change in transaction value relative to same 6 month PERIOD IN PREVIOUS YEAR

$ $
$

$ $
$

$

$
$

$

$ $

$$

AVERAGE TRANSACTION VALUE $
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Visitor Industry

Commercial Accommodation Guest Nights - % change
YEAR ENDING DECEMBER 2015

PERCENTAGE CHANGE IN GUEST NIGHTS FROM PREVIOUS YEAR
YEAR ENDING DECEMBER 2015

  New Zealand      Taranaki

Taranaki 2015 commercial 
accommodation results for the 
year ended December compared 
with 2014:
•	 Guest nights rose 2.7 percent to 567,947

•	 International guest nights increased 8.9 percent  
	 to 76,944

•	 Domestic guest nights rose 1.8 percent to 491,004

•	 The average length of stay increased from 2.04 nights  
	 to 2.07 nights

•	 The overall occupancy rate remained at 32.9 percent

•	 The occupancy rate, excluding holiday parks, 	was  
	 42.3 percent

4.7%2.7%
PERCENTAGE CHANGE IN GUEST 
NIGHTS YEAR ENDING dec 2015

PERCENTAGE CHANGE IN GUEST 
NIGHTS YEAR ENDING dec 2015

NEW ZEALANDTARANAKI
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22%
HOTELS

122,335

28%
HOLIDAY PARKS

158,545

43%
MOTELS
247,075

7%
backpackers
39,992

Commercial Guest Nights by Accommodation Type Taranaki 
Year ending DECEMBER 2015

Commercial Guest Nights for year ending DECEMBER 2015

35,304 6%
Stratford

81,189 14%
South Taranaki

451,453 80%
New Plymouth District

Taranaki

567,947

Visitor Industry - District Performance

Performance by Accommodation Type
Motels and holiday parks attracted the highest number of 

commercial guest nights for the 12 month period for Taranaki.

Growth / Decline in Guest Nights 
by Accommodation Type Year ending December 2015

80% of Taranaki’s commercial 
accommodation guest nights for the 12 

months ending December 2015 occurred in 
the New Plymouth District; 14% in South 

Taranaki and 6% in Stratford.
The number of guest arrivals increased in the South Taranaki and New Plymouth Districts 

relative to the previous 12 months but declined in Stratford (2.5%).

Visitors stayed for a shorter period in the Stratford and New Plymouth Districts relative to the 
previous 12 months, although increased significantly in South Taranaki (20.7%).

The above results contributed to a net decline in overall guest nights in Stratford but 
contributed to an increase in New Plymouth (0.9%) and South Taranaki (21.6%).

A decline in guest nights for Taranaki was experienced 
in motels and backpackers. However growth was 

experienced in hotels and especially holiday parks.

  New Zealand      Taranaki
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Visitor Industry - Domestic tourism is important to Taranaki

New Zealand
Origin of COMMERCIAL ACCOMMODATION GUEST NIGHTS

 YEAR ENDING DECEMBER 2015

TARANAKI
Origin of COMMERCIAL ACCOMMODATION GUEST NIGHTS

 YEAR ENDING DECEMBER 2015

DOMESTIC

59%

INTERNATIONAL

41% DOMESTIC

86%

INTERNATIONAL

14%

The majority of our visitors come from other parts of New Zealand (86%), which is 
higher than the national average (59%). Wellington, Auckland, Waikato, Manawatu, 

WHanganui and Hawke's Bay are our prime sources of visitors. 

International visitors account for 14% of Taranaki’s guest 
nights in commercial accommodation. Australia is our prime 

international market.
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Visitor Industry - Visitors staying with Friends and Relatives (VFR)

visitors staying with friends and family in taranaki - total guest nights

Taranaki - Origin of VFR Guest nights - Year ending December 2015

DOMESTIC

70%

INTERNATIONAL

30%

Venture Taranaki commissions an independent monthly 
phone survey of Taranaki households, to monitor 
visitors to the region who stay with friends and 

relatives. Although they do not stay at commercial 
accommodation, ‘VFR’s’ still make 

an important 
contribution to our 
regional economy 

through their other forms of expenditure. The main 
reason THESE VISITORS come is to have a holiday and 
spend time with family and friends who live in the 
region. December, January and April are our prime  

VFR months.

1.1 million vfr 
guest nights recorded 

OVER

IN 2015 



P A G E  2 8 T A R A N A K I  T R E N D S  W I N T E R  2 0 1 6

Consumer Price Index (CPI): Statistics NZ. The CPI measures the rate of price change of goods and services purchased 
by New Zealand households. Statistics NZ visits 3,000 shops around New Zealand to collect prices for the CPI and check 
product sizes and features.

Gross Domestic Product (GDP): Statistics NZ.

Economic Activity: ANZ Bank Regional Trends. Note: this information is not GDP data but a composition of specific 
indicators selected by the ANZ Bank e.g. retail sales, employment data, house sales, guest nights, car sales etc. The report 
tracks the overall summation of changes on a regional basis annually and quarterly.

Economic Outlook: Venture Taranaki. This reflects the results of VT’s Six-monthly business survey of Taranaki businesses. 
The survey involved a cross-section of 1000 businesses. The survey is undertaken in June and November of each year.

Employee Count: Statistics NZ Business demography. Business demographic statistics give an annual snapshot (as at 
February); limited to economically significant individual, private-sector and public-sector enterprises that are engaged in the 
production of goods and services in New Zealand; generally includes all employing units and those enterprises with GST 
turnover greater than $30,000 per year. Employee count is a head-count of all salary and wage earners for the February 
reference month. NB: this may not include self-employed or those within the business that are not classified as employees.

Unemployment rate and Participation Rate: Statistics NZ Household Labour Force survey.

Employment Outlook Taranaki: Venture Taranaki. Six-monthly business survey of Taranaki businesses.

Skill shortage monitor: Venture Taranaki. Six-monthly business survey of Taranaki businesses, undertaken May and 
November each year.

Business numbers: Statistics NZ Business demography, undertaken February each year.

Population count: Statistics NZ: Census.

Natural Population Increase: Statistics NZ: Births and Deaths.

Migration: Statistics NZ. Permanent Long-term departures and arrivals. Permanent and long-term arrivals include overseas 
migrants who arrive in New Zealand intending to stay for a period of 12 months or more (or permanently), plus New Zealand 
residents returning after an absence of 12 months or more. Permanent and long-term departures include New Zealand 
residents departing for an intended period of 12 months or more (or permanently), plus overseas visitors departing New 
Zealand after a stay of 12 months or more.

Average weekly earnings: Statistics NZ: Total usual weekly earnings from self-employment and wage and salary jobs 
(earnings from paid employment), divided by the number of people receiving earnings from a self-employment or wage and 
salary job (number of people in paid employment).

Average household weekly income: Statistics NZ: Weekly household income is the sum of weekly income of all people 
in the household from all sources. Average weekly household income is total weekly household income, divided by the 
number of households.

House values and average value of a house: Source: QV.co.nz: QV.co.nz is powered by PropertyIQ, a joint venture 
between CoreLogic and Quotable Value. Note: these are house valuations, not house sales.

House Sales: Real Estate Institute of NZ. Note: These are house sales, and the data only includes those sales undertaken 
by members of the REINZ. Does not include, for example, private sales.

Home Affordability: Massey University Home Affordability Report.

Rental Market: Massey University Rental market report.

Building Consents: Statistics NZ.

Agriculture: Statistics NZ. Annual Agriculture Production Survey.

Farm Capital Improvements/Farm building consents: Statistics NZ.

Farm Sales: Real Estate Institute of NZ. Note: Only includes sales undertaken by members of the REINZ. Does not include 
private or other means of selling farms.

Retail Statistics: Market View customized research for Venture Taranaki utilizing EFTPOS sales and BNZ credit cards.

Commercial accommodation statistics: Statistics NZ.

Visitors staying with friends/relatives: Venture Taranaki commissioned survey data, undertaken by consultants, APR.

Exports/Imports: Statistics NZ data. Note: this data may not include coastal trade and the methodology utilized by Statistics 
NZ may not reflect the totality of trade activity which occurs across each NZ Port as part of the overall port transportation process.

Total Port Taranaki data and activity: Provided by Port Taranaki. This data includes coastal trade and the summation of 
all exports and imports crossing the port.

New Plymouth Airport passenger movements: Provided by New Plymouth District Council.

Employment Forecasts 2016-2019: *Ministry of Business, Innovation & Employment (MBIE).

Technical Details



Welcome to Taranaki Trends for WINTER 2016

Taranaki Trends

Stuart Trundle
Chief Executive
Venture Taranaki

There’s no doubt that Taranaki’s economy is feeling the impact of lower global dairy and oil commodity prices. At an economic level challenges 
can be confronted through innovation and diversification, and continued investment in our most important asset: our people. 

The indicators covered in this edition of Taranaki Trends tell a story of a region holding its own. Our visitor numbers for January reflect some 
of the strongest growth rates in the country, reflecting product development activity undertaken over the past year. A growing understanding of 
the potential that tourism can bring our region has seen major inroads made in terms of infrastructure, businesses, and export-ready product. 

We are seeing net migration growth across all our districts. Retail is tracking steadily, as are business numbers and employment, though 
maintaining a smart and capable workforce, ready for when dairying and oil and gas prices improve, is emerging as a significant issue for the 
region. 

In this edition we’ve taken a look at how the region’s young Māori will shape Taranaki’s future: it is projected that by 2023, 32 percent of 
Taranaki Māori will be aged under 15 years, compared to 20 percent of the Taranaki population generally. Strategic consideration must be 
given now to how we can support and enable this future power base. 

Taranaki is not out of the proverbial woods yet. A focus on innovating and diversifying sectors, markets and products and services must 
permeate all levels of our regional economy – from small businesses to multinationals, startups to government agencies, leaders to new 
recruits. 

Your link to the region’s development agency,  Venture Taranaki, has never been more important. If you need help with business, innovation or 
diversification it’s time to get in touch with our experienced team of advisors. 

Winter Edition 2016: This edition of Taranaki Trends is published in April 2016 and remains current until September 2016
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About Venture Taranaki

As Taranaki’s Regional Development Agency, we’re committed to helping Taranaki grow.
That’s why we’re interested in helping to make your business a success.
If you need advice and assistance or access to information and knowledge to support your business aspiration, we offer a single point of contact to provide the help you require.

If you are:
•  Thinking of starting up a business
•  Considering relocating or investing in Taranaki
•  Trying to grow your business, or if your business is going through changes

We have a range of products and services to meet your business needs, and best of all, most of them are free! 
Information is available on-line at www.business.taranaki.info or call us:

Venture Taranaki
9 Robe Street
PO Box 670 
New Plymouth

Telephone (06) 759 5150
Email: info@taranaki.info
Facebook: TaranakiNZ
Twitter: @Taranaki_NZ

An initiative of
   

Disclaimer:
Venture Taranaki’s services and opinions are of a general nature and should be used as a guide only. They are not a substitute for commercial judgment or independent professional advice which should be 
obtained prior to any business matter. While every effort has been made to ensure that the information, opinions and forecasts provided are accurate and reliable, Venture Taranaki shall not be liable for any adverse 
consequences of decisions made in reliance of any report provided in this publication.
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Taranaki’s Regional Development Agency
 

9 Robe Street | PO Box 670 | New Plymouth
P. (06) 759 5150 | F. (06) 759 5154

E. info@taranaki.info
 

www.taranaki.info

An initiative of
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